We give birth 4
to brands, make them
alive and unique, 0 o

and most importantly — riogredin
close to people »



https://t.me/redin_artime
https://redin.ru/

We've spent over 20 years
In branding and design

We provide a full range of services in brand development, identity design,
and everything related to it. We work across multiple industries and
sectors. Strong expertise in HoReCa, corporate, product, and retail
branding.
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Leader

Sergey Redin, founder and CEO
of the REDIN branding agency.

Multiple Jury member in the field

of branding and design (Silver
Mercury, Workspace, Art Masters,
Runet Rating, Brand of the Year, etc.)
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Multiple award winners o

Runet Rating, Branding:
Visual Identity

Runet Rating, Branding:
Packaging

NR2K Rating, Branding

Brand Hub Top 100

Workspace Rating:
Branding Agencies

PaveZlo Rating: Best Branding
Agencies in Moscow
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Runet Rating, Nomination:
Branding in “Cinema & Theatre: Film
Studios, Film Production”

Runet Rating, Nomination:
Branding in “Events”

Runet Rating, Nomination:
Branding in “Alcohol”

Runet Rating, Nomination:
Branding & Design for Industrial
Companies

f Pentawards, POPAI Awards, Workspace Digital Awards, and DPFA.

Associlations

Member of the ABCR

ABCR — Association of Branding
Companies of Russia

OPAI
P&

PART OF THE dm GLOBAL NETWORK

Member of the
POPAI

POPAI Russia — Retail Marketing
Association

© Redin
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Services

Brand Strategy

Research
Brand Platform
Positioning

Brand Communications

Communication Strategy
Naming
Key Visudl

Visual Identity & Design

Logo / Brand Mark

Visual Identity System
Brand Guidelines

Mascot (Brand Character)
Rebranding & Restyling
Packaging & Label Design

Ongoing Brand Support

For more detailed information about
motion design and CG design services,
please visit the website of our

CG studio Artime

© Redin
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Branding

We guide brands from idea to market launch — from research
and strategy to visual identity and ready-to-launch product
solutions. We work across corporate, product, and retail sectors,
supporting brands at every stage of their lifecycle.

Within branding projects, we provide: Our experience includes projects in:

- market research in local and international markets; « consumer and corporate branding;

- development of marketing strategy and product positioning; - HoReC(Cq;

« comprehensive brand creation, including visual identity and « environmental branding;
packaging solutions. - event branding.

© Redin
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The Children’s Cultural Forum is a
D ePYM

unique opportunity for talented
young people from Russia and
other countries to explore global
achievements in culture and the

10-12

aBrycra

arts.
HoBas

We developed a visual identity TpeTbsikOBKa

built around illustrations
representing the forum'’s key
program tracks, created in

a contemporary watercolor
technique.

3arnagHoe Kpbiso
MockBa, KpbiMckui Ban, 10

Aetckuir KYNbTYpHbI m .PYM

° Watch the video

@ @kidscultforum

Visual Identity | lllustration | Printed
Materials
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Development of the visual identity Ty Ty B
for the Big Children’s Festival. B i S
The Big Children’s Festival is o —— w&_&.‘_\_,_,;,;m'ss. : ) '
an annual international event : , -
featuring creative projects for SCANIARIRSL Y b theC.i W™ oo STemn
children and teenagers, produced
by professional teams across
various artistic disciplines. “
Over time, the festival’s visual s
style became outdated, making a
rebranding and renewal of visual
communication necessary. . 1Ty |
Our task was to create a more © e -

contemporary and accessible

=l

identity, relevant to today'’s

—
>

generation of both children and By LR
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adults.
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@ @grandkidsfest

Visual Identity | lllustration | Printed
Materials
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https://t.me/grandkidsfest

Big Children’s

Festival | P emme am L o4 g
2024 BOJIbLION AETCKUM

OECTUBAJIb

BOBLOH \ Ly ) [ o N8 |
28.09-15.11

DECTHBANL

fApkoe cobbiTue OCeHM

In 2024, we refreshed the festival’s -
ANns peten u noapocTKoB!

visual identity — it became larger in
scale and now takes place in both
Moscow and Saint Petersburg.

CnexkTaxknm AHuMmaums KuHo KHuru

The core idea is a series of custom
illustrations featuring characters
that represent the festival's
program tracks: theatre, cinema,
animation, books, and more.

N A &= M = :?J MOCKOBCKMI

. . Fy6epHCKuit TeaTp grandkidsfest.ru O+
The illustrations convey energy,

engagement, joy, and creativity.
The brand’s mood creates an
atmosphere of celebration

and inspiration, encouraging
participants to create and express
themselves.

@ @grandkidsfest

Visual Identity | lllustration | Printed
Materials | Social Media

Content

BOJIbLLOW OETCKUN
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Mockea / CaHkT-MeTep6ypr

BosblloON [leTCKUH
decTuBANDb — 3TO
KpYTble CNEeKTAK/H,
dUnbMbl U CHUMALHUA.

B Mockse u CaHkT-lNeTepbypre

C 28 ceHTAbpsA no 15 HoA6pSA BMecTe

C BAMMU Mbl ByaeM CMOTPETb Ny4llee,
YTO CO3AC0HO A1 AEeTEU U IOHOLWECTBA
B PA3HbIX )XOHPAX UCKYCCTBQ.
Brnepegu MHOro BCero MHTepecHoro!

CMOTPUTE UHCLIEHUPOBKM NTIOGUMbIX CKO 30K,
MIO3UKJIbl K MOHOCTIEKTAK/IU. B TeaTpanbHoOM
adpuwwe GpecTMBaIA — HOBOE NMPOYTEHUE KJIQCCUKM,
COBpPEMEHHAn ApAMATYpPrus, HOPOAHbIA MOC,
CMEeKTAK/IN TeATPA KYKOJ U MHK/IIO3UBHbIE MPOEKTbl.



https://t.me/grandkidsfest

Mail.ru

For the Mail.ru office space, we
developed a comprehensive
navigation system, including
graphic solutions for wayfinding
media within the company’s
identity framework, as well as
spatial zoning concepts and
placement of navigation panels.

lconic visual elements diversified
the office environment while
maintaining clear functionality and
usability.

Environmental Branding |
Wayfinding

)
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A'Studio
“Soldier of Love”

Development of the visual
advertising concept for the musical
"Soldier of Love."

As a visual metaphor, we proposed
the image of a tic-tac-toe game
executed in a graphic neon

style. The standard X and O
symbols were replaced with icons
representing the core storyline
themes — love and money.

Logo | Key Visual | Printed
Materials
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Gerarnya

Development of the visual identity
for the restaurant by Denis Ivanov.

The name itself implies the absence
of arrogance or excessive formality,
allowing room for the self-irony so
characteristic of French culture.

We created a light, airy, slightly
ironic style that integrates
seamlessly into the interior without
overpowering its details.

POPAI Awards
Retail Branding
2nd Place, 2024

@% https://gerarnya.ru
° Watch the video

Visual Identity | Copywriting |
lllustration | Lettering | Packaging
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Content

Hello Pizza

Development of the visual identity
for a pizza chain.

The core of the style is direct,
friendly communication — a place
where everyone feels welcome and
at ease.

The dialogue begins with the
signage and continues across

all brand touchpoints through
illustrated speech bubbles
integrated into the visual system.

(AR https://hello-pizza.ru

° Watch the video

Visual Identity | Copywriting |
Packaging | lllustration | Lettering |
Interior Design Guidelines

© Redin 13
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Brew's Lee

A restaurant of authentic Asian
cuisine with its own brewery.

We created a visual identity that
blends Asian flavors with brewing
culture — vibrant, bold, and infused
with character and humor.

WORKSPACE
DIGITAL
AWARDS /23

Workspace Digital Awards PECTOPAH
— Design and branding / LNEHWUCA UBAHOBA

Brand identity for small and
medium-sized businesses,

2nd place, 2026 A3MATCKAH BM PO BAPH;I

r

I POPAI Awards
Retail Branding /
1st Place, 2025

DPFA 2025

Logotypes Best of
/ Winner, Dprofile
2025

@% https://brewslee.ru
° Watch the video

Visual Identity | Copywriting |
Packaging | lllustration | Lettering |
Animation

©Redin 14
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eXpress

Development of the visual identity
for the eXpress online platform.

eXpress is a corporate
communications platform —
currently the only corporate super
app certified by FSTEC of Russia
at Trust Level 4, with deployments
in major companies. Today, the

eXpress community includes over
1,100,000 users.

The visual style is built around
modern, youthful communication.
A bold and memorable system
based on dialogue windows,
implemented across all key
touchpoints — from web interfaces
to print materials.

@% https://express.ms
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Workspace Digital
Awards

Development of the visual identity
for WDA.

Workspace Digital Awards is a
competition recognizing projects
delivered by digital agencies and
in-house teams.

We created the visual identity
system and developed the brand
guidelines. The scope also included
preparation of print materials,
stage totems, merchandise,
presentation templates for
shortlisted projects, overall visual
design, and video support for the
upcoming awards ceremony.

@% https://workspace.ru
o Watch the video

WORKSPACE
DIGITAL
AWARDS /23

WORKSPACE
DIGITAL
AWARDS /23

i MECTO

Momakofah

© Redin
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Krombacher
Beer Ritchen

Creation of a co-branding concept
uniting the brewing traditions of
Krombacher with Denis lvanov's
distinctive culinary approach

— signature dishes inspired by
gastronomic bestsellers from
different countries and cultures.

We looked for a strong visual
anchor within the interior and
found it in Ivanov's signature

tall columns. These architectural
elements were transformed into a
graphic pattern, bringing together
dishes and beverages from
diverse cultures under one roof.

@% https://beerkitchen.moscow

Visual Identity

_‘lﬂl/[-l Y

& Krombacher
BEER KITCHEN

beerkitchen.ru
1-a Teepckana-Amckan ynuua, 19 +7 |1962| 453-21-50

(o)

@ Krombacher
BEER KITCHEN

Content

@ Krombacher
BEER KITCHEN

MBaH UBaHOB lvanov@beerkitchen.ru
MomowHuK pykosoguTens +7 |962]| 911-94-50

« Krombacher -

BEER KITCHEN

BEERKITCHEN.RU


https://beerkitchen.moscow

Beerman

Rebranding of the Beerman
restaurant chain by Siberian
restaurateur Denis lvanov.

We searched for the unifying
element across the chain and
identified it as the atmosphere of
meeting and connection over great
food — whether it's grill, pizza, or
pelmeni.

The visual identity is built around
the tagline "Meet. Connect.” and

a graphic device featuring two
mirrored “E” letters as a core visual
motif.

@ http://beerman.ru

Visual Identity | Copywriting |
lllustration | Packaging
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Wilgood

Development of a design
environment reflecting a systematic
and structured approach —

a framework that numerous
franchisees can easily implement
across different regions.

The guideline is scalable and
divided into four communication
areas: print, interior, exterior, and
web.

(AR https://wilgood.ru

° Watch the video

Visual Identity | Environmental
Branding | Printed Materials |
Service Design Standards
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Altai Mountains

Development of the visual identity
for an audio guide dedicated to the
Altai Mountains.

We proposed a logo directly
referencing a snow-capped
mountain peak — the key
metaphor of the region.

Supporting identity elements
reflect the connection between
eras: prehistoric rock art from

the region was reinterpreted and
presented through a contemporary
visual language.

/<>\ https://altaimountains.com

Visual Identity | Landing Page
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ALTAI
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Content
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OZON

Development of visual identity
systems for one of Russia’s leading
marketplaces.

For the Ozon team, we created
several brand directions delivered
end-to-end — from initial concept
to fully developed brand guidelines.

Visual Identity | Landing Page

BUJIETDI
HA KOHUEPTbI

MOMHASA BEPCUSA NOTOTUNA 3

MpUHUMN NOCTPOEHMA U uBeTa

Onucanme
B ONHO/ BGPCUA NOTOTHNG HCNOMb3YETCA COYETAHME OCHOBHOTO.
norotuna Ozon u HasaaHus cepanca. Hassarue nuwetca
CTpouHLIMU Gykaamu wpnchTom GT Eesti Pro Display Regular.
‘Menuumna

S——— V p

MKOHKU KATEFOPUIA

3a ocHory Gepércs Tonwmka Bykas O ua norotuna Ozon,
PaBHas Ix, TONUMHG WPHETA B NOANMCH NPH 3ToM paska 1/3 X,

PACCTORHME MEXAY NOTOTANIOM M NOANMCHIO CTPOWTCA OT 63080/
UMUK W PaBHO 2 X. H

Uro6s noroTun Ozon «He saBanMsance» Bneso, ucnonssyeTca o
ONTUYECKAS KOMMNEHCAUMS NOANUCH
o casMrom Bnpago Ha 1/2 x. Vax 1/3x

Obuan uxonka Kpacora
Usera

TloroTun coctout u3 syx usetos Ozon Blue
w Dark space. [0NyCTUMO HCTONS308ATS MOHOXPOMHbIE
e o s =
yenyrv yenyru “
enossie yenym

PyxosoncTao no Gpewaunry / xomnania Ozon Ozon Services
Pyxosoncreo no Gpenpunry / xomnanis Ozon
NEPCOHAX E-MAIL PACCBINTKA
576x230 px
BapuakT o usety MIpAMEPbI B3GHMOREACTBIA G NPOAYKTAMN

Oxpanroe none cocragnser 504xI90 px,
TEKCT He AOMXEH BHIXOANTS 30 3Ty OBNACTS.

dll

Tpyuessifl

fiexmap

Oxponnos nane 504490 px

a kO Y

Yenyrv ana KuBOTHEIX Xo66m v Teopyectso Astoycnyrn Pasonevena Yenyrw tpenepos
W 3aHSTHA 10 CROpTY

¥y T ¥ L @

PemonT  nacrpoia Crpowrenscrao Pemont u ycranoexa Xosmitcrao u y6opxa Mposee / apyrve
anexTpoNMKA W pemonT 6uToBON TEXHMKN
O6pasosarensisie ®oro, suaco, ayano Pemont IOprcrit Onexaa, o6yss
wypest  obcnymmaanme  axceccyops
cnopteHoro
wHBeHTOpS
Ozon Services
27

Npumep (06wmin)

B

on
Age 6+
Boapacr 6+ Sxenopt
@aB — Pasmep 576x230 px 2x (cbakuseckui 11525460 px)
— Mopmar PNG wnu IPG
— Bec g0 130 Kb

PyxosoacTeo no Gpewaunry / komnakna Ozon

OZON Globo!

rosapu coscero mpa el

230 px

MNpumep (c ToBapom)

OZON Global

XXX P

Ha3saxue ToBapa

Tosap w3 Hassanwe cpans

Ozon Global

ozonay ¢ o

MKOHKA / 108

IR UKOHKM NPUNOXEHWA CyLieCTRYeT
CAWHbI LIGBNIOH Pa3MELLGHIR 3HAKA.
HeRonycTimo uameHeHue nonoxeHus

1 PA3MEPQ HAKD B HKOHKe.

Huxe npepcTasnen cparment wabnona
oMKW AR TOS.

App Store

1024pt@Ix

PyosocTeo no Gpexaurry / komnarms Ozon

NEPCOHAX

23 despana Boca, 8 MapTa

"
@ Mocxa RBASHGN TN SARSNMNA| SIONERINCOIR, DRsEIHaE idinan  INa AR Sakani. o
oz EEER [ ovoo Wi S e Wk
¥ XowPremium  Awsm  Cynepwapwer  Bpewsw  Maraweas  Kwwrv  dnewpomwa  Opowgawobyos  fercowe rosaps fomwcan  OzmnCard  Asvaww/aGuners  Ozon Duckowr
= i/ N
premium > A 29-31 pexkabps
s s 1 ppyras
KOMMyHUKaLUS
P "9
Penana ©
T OZON % S
. a Gaon :
T ‘;Im DUCKOHT *
Toicsum TOBAPOB €O ckMakamu! TMyuwwue npepnoxexns nocmorpeTs 3aecs!
24
-
cen: B (HD
BAHHEP / HA [TIABHOI CTPAHULIE (IECKTOM)
1416x300 px (cpaxTuseckwii 2832x600 px)
Mpumep.
ese o czommu ° ok
QZ@HN [ o mes B 2 & T D
G Xouy Premium A Cymepmapwer Bpenau Marasm Howra Inextporsma Ogemnas w 0Byen. Dercrom Tosapu. Dom v can. Ozon Card Awma 1w/ Ganers Ozon Dwewonr
NOMOLLHUK
B BALUMUX OENAX
e
M - OZONW¥. =&
ont i ARon DUCKOHT /¥
Teicaum TOBAPOB €O CKUAKAMM! Tyutume npeanoxeHs nocmoTpers agecs!
@
N 5000 - o I -
A —2Ear B emd -
Pyxo80aCTE0 o 6perauHry / komnaru Ozon Ozon St

20

App Icons iPhone App lcons iPad BosmoxHo ucnosanue
wHBepCHM:
60pt@2x 60pt@3x 76pt@2x 83.5pt@2x
lcons spotlight lcons settings Icons notification
40pt@2%  40pt@3x 29pt@2%  29pt@3x 20pt@2%  20pt@3x
Ozon Global

MEPCOHAX MOXKHO NPHYPOHMTE K NPA3AHAIHBIM AGTaM:
Hossif rof 1 pespans

Content

JIOrOTUM OZON GLOBAL / YMPOLLEHHAS BEPCUS

YnpouséHHas sepeus norotuna
UCOnb3yeTEs, KOrAA Ha MakeTe
NPUCYTCTBYIOT APYTUe FneMEHTS!
QiiReHTHKY B BUAE KPYroB.

OxpaHHOe None U NPONOpLWK NoroTHNG
SFBNAIOTCA 6A30BBIMK NPABUNAMA.

PeLUeHUs, AnS NORAEPXAHUS KPETTUBHOM
cocTasnsioweit Gpenna.

OZONXGIobaI OZON Global

BAHHEP / HA FMABHOW CTPAHMLE (QECKTON) 2
1416300 px
Mpumep.

se 5 . . :

QZaHN EIEEY (e oo PO T A N

© XowPremium  Awsw  Cynepwapwer  Bpewiw  Maranew  Bwew  Onexpowed  Opexsawobym  fewwevosspw  fomweas  OronCod  Amaww/aGunems  Oton Duexowr

OZON Global

TOBAPbLI CO BCErO MUPa

.

CALVIN KLEIN » m > OZON* S

pUCKoHT /¥

Toicaum ToBapos co cxuaxamu! Flyuwme npegnoxenus nocmorpers sgecs!
[
600 | 5000 = =
Frvr=gl N

PYK0BOACTSO Mo GpeHauHry / KomnaHs Ozon Ozon Global

INSTAGRAM / STORIES 3

1080x1920 px

Oxpanhoe none cocrasnser 1000x1440 px,

TEKCT HE LOMXEH BHXORHTS 30 3Ty O6RGCTS. Mpumep (06uimi) Npumep (¢ Tosapom)

‘Oxporeics none 100041440 px

OZON Global

XXX P

Hassanue
il ToBOpA
OZON Global
To80pH cO BCEr0 MAPa

E 1080 px 4

Tosop w3 Hassanwe crpaks:
Sxcnopr
— Pazmep 1080x1080 px Ix
— Qopmar IPG
— Bec o 500 Kb
PyxosoncTeo no Gpenavmry / komnawws Ozon Ozon Global

© Redin 21



P

Development of the visual identity
for a platform connecting users
with private specialists.

Profi.ru became the first service
not only to aggregate listings
but also to take responsibility for
verifying information about each

rofi.ru

professional.

The branding needed to reflect the
platform’s core mission: not simply
to choose a contractor, but to find
a trusted professional you can

truly rely on.

A

B https://profi.ru

Vi

sual Identity

PROFI-RU

PROFI-RU

¥Yn. AB1aKoHCTpyTOpa
MwukosHa, Aowm 12

+7 (910) 153-44-55
www.profi.ru
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KAK NMPO®U

PROFI=RU

Content
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PROFI=RU
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CLAVIS

Packaging redesign tailored for
online sales.

In the updated design, we
introduced a bold vertical logo
placement. This solution improved
visibility in online marketplaces
and made the product instantly
recognizable.

At the same time, the label retained
a high level of informativeness:
preparation methods,

ingredient composition, and key
characteristics of each beverage
are clearly presented.

As a result, we created packaging
that combines usability,
functionality, and a visually
compelling design aligned with
contemporary market demands.

@% https://liquidclavis.com
o Watch the video
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Chateau de Talu
“Southern Vertical”

Development of label design for the
"Southern Vertical” wine collection.

The staircase becomes a metaphor
for a journey, where each upward
step symbolizes the stages of the
wine's evolution, while the clouds at

IOXHOA
BEpT/KAIb

KasepHe Gpar
Peseps

the top emphasize the ultimate goal OxHoR . Bepkarb | Bepkarb
L Beptkdrib ;ﬁir;»; opan ﬁli?,:g:% Brow
— refined taste and quality. |

The "Southern Vertical” line has
received positive feedback from
both experts and consumers and is
successfully positioned as a premium
product in the single-varietal
segment based on Cabernet Franc.

i

CHATEAU

@% https://simplewine.ru/
o Watch the video

BEOTKOM,

KabepHe Ppor
MpemyyM
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GAMBINI
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- BLUE COFFEE
CURACAO

JAMEI SAMEII JAMBI
Development of label design for the - e -
GAMBINI liqueur collection.

The redesign was based on a

fundamentally new approach to B r

product presentation. At the initial CURACAOQ

LIQUOR

LIQUOR

LIQUOR

cavEIN B GaviBIN

.:. CREME
' L OFFEE DE CASSIS

stage, we conducted research and
developed a strategic foundation for
the project.

FoR COY

DE CASSIS

Our goal was to convey the feeling
of summer and intense southern
sunlight casting deep shadows. A
bold orange background highlights
the brand name, enhancing
legibility and making the label more

distinctive.

For the brand, we created 11 custom
illustrations and developed an
extended design system, including
merchandise, posters, and additional

supporting materials.

SAMEII JAMEI SAMEI
| TA LI AMBER A\ 0L | TA LI AMEEE AV 0L | TA L ANEEEA Y 0L

|

BMELON APEACH g
. LIQUOR LIQUOR -
Watch the video | NI |
GeMWB\ | G B oK TA 5 AG g TAILS
ggR COC | y CUL 7 ! y COC

(AR https://luding.ru

Packaging | lllustration | 3D
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Tsarskie Dni

For a new premium chocolate
brand, we preserved the traditions
of Russian confectionery
craftsmanship.

The name refers to the “Tsar's
Days” — annual celebrations in
honor of the Imperial House, which
in the 18th to early 20th centuries
were considered among the most
important state ceremonies.

The visual identity conveys an

atmosphere of luxury and grandeur,

combining historical motifs with
contemporary design language.

Packaging | lllustration | Animation
| Motion Design | 3D
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Crow Cheese

A sliced cheese line positioned
in the premium grocery retail
segment.

We developed the naming,
packaging structure, and design
built around a bold narrative
concept. The inspiration came from
the famous fable about the crow
and the cheese: by lifting the bealk,
the viewer reveals the denouement
— the crow loses the coveted piece
of cheese.

To open the package and take your
own slice, you pull the crow by its
beak — turning the interaction into
part of the story.

Concept | Copywriting | lllustration |
Packaging

Content

© Redin
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Dagomys Tea

Rebranding of a herbal tea collection.

a

‘éqni;‘é"
KPACHOAAPCKMUM

The key product feature — herbal
blends and botanicals — was
transformed into a series of
engraved-style illustrations, creating

a clean and premium visual image. U/ ,; NI ! ST | Ak DT @
N ‘ | SV S - W\
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N p— ) (S
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Visual Identity | Packaging |
lllustration



http://dagomystea.ru/teacustard

Russkiy Khleb

For the market leader in the
bakery industry, Russkiy Khleb, we
developed an illustrated packaging
design system.

The concept is rooted in Russian
folk tales, expressed through
custom lettering, ornamental
patterns, and classic characters
such as the wolf and the bear.

While maintaining a unified visual
language, we differentiated the
packaging across price tiers —
premium and mass market —
through graphic nuances and
hierarchy.

WORKSPACE
DIGITAL
AWARDS/23

Design & Branding/
Packaging & Label
Design

2nd Place, 2023 —
Workspace Digital
Awards

Packaging | lllustration
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Koshechka

Visual identity and packaging
design for a cocktail base.

The product reinterprets a
traditional dairy staple —
sweetened condensed milk —
through a new flavor concept.

As the core visual metaphor, we
used the yin-yang symbol to
express the unity of two elements
— black and white. Just as the
interaction of shapes within the
graphic composition gives birth
to a new figure — the cat mascot
— the drink, when mixed with
water, transforms into a new and
distinctive cocktail.

o Watch the video

Visual Identity | Packaging | lllustration |
Motion Design
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Content

Fly-Fly

MarazguH
TPONUYECKUX
6a60Yek

Development of illustrations and
gift packaging for a butterfly farm
kit.

IOHbIE )
UCCNEAABATE/N

: rOTOBbI
A b.utterfly farm is not only q. HA TIOMCKM _
delightful but also an educational NPUKIIOYEHNM

gift for children, allowing them to B AXKYHI 15X

grow real tropical butterflies at
home.

The jungle becomes a space

| | |
of discovery — an immersive

environment where children can
explore wildlife, specifically its
tropical representatives: butterflies.

lllustration | Packaging
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Development of a Korean
cosmetics brand.

We created a visual identity that
reflects the natural composition of
the products and their Asian roots
for the flagship cosmetics line.

The solution unites skincare and
home care products under a single
positioning:

Korie — a curated range of natural
essentials for everything related to
your body.

@ https://korie.ru

Visual Identity | Packaging

Fr opéLi_,S
extract

[ Cleansing

and antiplague
2 For fresh breath

KORIE

23|

Organic
cosmetics
from Korea

Content
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https://korie.ru

Content

Shiroi Gacho

Packaging design for an Asian
brand entering the Russian market.

Our task was to highlight the
innovative cleaning formula. We
developed both the logo and
packaging design — transparent
and product-focused, emphasizing
the innovative micro-granules,
while remaining bright and
distinctly Japanese in character.

The name Shiroi Gacho literally
translates as "white goose” — a
Japanese symbol of cleanliness
and neatness. The logo features
a contemporary goose positioned
at the intersection of traditional
Japan and modern urban culture.

o W atch the video

Visual Identity | Packaging
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Scotch-Brite

New communication strategy and
packaging redesign for the sponge
range.

We proposed moving away from
complex product names toward a
clear and intuitive communication
of purpose. Through concise and
straightforward copywriting,

we encourage experienced
homemakers to choose different
sponges tailored to specific
surfaces and cleaning tasks.

The color-coding system reflects
the level of abrasiveness — soft,
standard, or heavy-duty — making
it easy to navigate the shelf and
instantly select the right sponge.

Visual Identity | Packaging

Content

© Redin
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Vzhik

A brand for positive people and the
whole family.

Love insects — and don't worry,
they won't bite!

All you need is good company and
a sense of adventure.

The core idea and visual concept
are built around a friendly attitude
toward insects.

Instead of killing them, we warn
them — telling insects: “We're here,
but we're not food.” In response,
they communicate directly from the
packaging: “I'll leave you alone for
3 hours.”

O

pentawards

Packaging Concept
3rd Place, 2014

Concept | Copywriting | lllustration |
Packaging
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Packaging

Packaging is the face of a brand. It communicates the product’s
advantages and values at first glance. The quality of work at
every stage of development determines how successfully a

product finds its consumer.

We provide everything required to create strong packaging:

» full-cycle brand development;
« packaging concept creation;
- structural design (packaging engineering);

« 3D visualization;
» illustrative content (hand-drawn and digital artwork);

+ Al-generated visual content;
- prepress preparation and color proofing.

We have experience working with international brands and key

market players:

« Procter & Gamble:
« Pernod Ricard:

« Coty;

* Ferrero;

e Pizza Hut;

« Simple;

» Luding

© Redin



Gifting

Every year, we develop promotional
packaging for New Year and
seasonal gift sets — from winter
holidays to gender-specific
occasions.

The objective is to transform

a product into a universal gift
suitable for any celebration, while
reinforcing the brand’s character
and positioning.

We manage the full production
cycle: from concept creation and
graphic design development

to final artwork preparation
and prepress files ready for
manufacturing.

Packaging
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Gifting

Every year, we develop promotional

packaging for New Year and
seasonal gift sets — from winter
holidays to gender-focused
occasions.

The objective is to transform

a product into a universal gift
suitable for any celebration, while
reinforcing the brand’s character
and positioning.

We manage the full production
cycle: from concept creation and
graphic design development

to final artwork preparation
and prepress files ready for
manufacturing.

@% https://qgillette-club.ru

Packaging
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Promotional Packaging

Promotional packaging plays a key
role in brand communication, helping
convey its values and strengthen
recognition.

We manage the process end-to-
end — from concept development
and graphic design to final artwork
preparation and prepress files ready
for production.

Packaging
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Retall Design

In the retail segment, we focus on strengthening brand presence
within the communication environment. We apply experience
gained from international projects to local initiatives and Russian
brands.

What we deliver for retail brands:

- creation and adaptation of POSM, including structural and dis-
play design;

- development and visualization of retail interiors;

- branded merchandise and corporate souvenirs;

- creative retail campaigns and key visual concepts.

Experience working with international brands and major market
players:

« Procter & Gamble;

- Pernod Ricard Rouss;
« Coty;

« Ferrero;

* Pizza Hut.

© Redin



Ballantine’'s Bar

We developed the visual concept
for the bar interior, aligning the
space with the Ballantine’s brand
identity.

The key design feature was the
use of blue lighting and illuminated
signage, creating a strong visual
focus on the brand and enhancing
its presence within the space.

Key Visual | Printed POSM |
Interior Design
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Ballantine’s
True Music

As an extension of the project, we
developed corporate merchandise
for brand ambassadors and
bartenders to amplify the
promotional impact and
strengthen brand presence in live
environments.

Key Visual | Printed POSM |
Promotional Materials

Content
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Pernod Ricard.
“Your Summer Mix”

For the summer promotional
campaign of Pernod Ricard
beverages, we proposed a
collaboration between the internal
brand portfolio and juices by
PepsiCo.

We created a key visual that
combines cocktail culture with a
vibrant summer atmosphere. After
defining the positioning of each
brand, we linked them to specific
summer consumption scenarios
tailored to different cocktail types.

The visual system was built on

a modular principle, allowing
advertising materials to function
both individually and as part of a
cohesive multi-brand setup.

Key Visual | Printed POSM |
Display Stands
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Beko
Promotional Stickers

The brand’s objective was to
strengthen communication of
refrigerator benefits for consumers
at the point of sale.

To emphasize key advantages,
we developed a system of bright
promotional stickers that clearly
and visually demonstrate the
effect of each technology, making
product features immediately
understandable.

Key Visual | Printed POSM
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Ballantine’s.
Work & Rock

SRECTHXUSHD
“SHO0CIEPABP™Bl >

To support the communication
strategy of Ballantine's whisky, we
created a key visual reflecting the
brand’s rock spirit.

The visual concept explores the
idea of duality — the second
persona we become after leaving
work. We reveal the hidden rocker
within each of us and translate
this narrative across various
touchpoints and formats.
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Hey Visual | Printed POSM | BLENDED SCOTCH WHISKY §

Display Stands
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Jameson.

“Born on the Streets of
Dublin”

JAMESOy.

. - . IRISH WHISKEY
Jameson is a traditional Irish
l ' l .|<'II!I!I!

whiskey brand founded in Dublin, NNNENNY
. { 'y
the capital of Ireland. FEE PP : [ o -( .1 A
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We used this origin story as the
foundation for a promotional
campaign dedicated to St. Patrick's
Day. Through POSM materials, we
conveyed the national spirit of the
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brand, immersing consumers in the
street atmosphere of Dublin using
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architectural and urban elements
inspired by the city.
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Key Visual | Printed POSM | Display
Stands | Promotional Materials |
Theatrical Installation | 3D
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Kinder

For a spring promotional
campaign, we developed original
POSM constructions for in-store
activation.

The concept of the cardboard
display stands for the seasonal
collection was built around an
imaginary story of chocolate being
created by magical gnomes.

Through a vivid graphic solution,
we immerse consumers in a new
world — the fairy-tale Kinder mill
and its surroundings — enhancing
emotional engagement at the point
of sale.

Key Visual | lllustration | Display
Stands | 3D
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Gillette.Football

The FIFA World Cup became one of
the most significant sporting events
of the past decade. Gillette actively
supported the tournament and the
national team in collaboration with
footballer Fyodor Smolov.

To increase product visibility at
retail, we developed complex
POSM constructions. The use of a
dynamic football-inspired structure
and the prominent integration of
the brand ambassador created
strong shelf impact, capturing
consumer attention and immersing _ !
them in the world of sport together g " . N 0 Bl
with the brand. s | B

POSM | Display Stands | 3D
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Pernod Ricard.
Ararat

For the new flavored collection of
Ararat cognac, we developed retail
display stands inspired by a garden
aesthetic.

The design was built around the
image of an apricot tree growing in
an orchard — a symbolic reference
to the product’s flavor profile and
origin. The structural base of the
display was designed as a garden-
style shelving unit, allowing for
both expressive presentation and
practical product storage.

POSM | Display Stands | 3D
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Pernod Ricard.
Olmeca
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For a hypermarket promotion, we
developed a shop-in-shop zone for
the Olmeca brand, inspired by the
traditional Mexican celebration Dia
de Muertos (Day of the Dead).

The construction visually combined
festive elements with the brand's
graphic language, unified through
a bold and vibrant color contrast
serving as the connecting platform.

As an additional focal point, a
holographic fan was installed on the
front side of the structure. A branded
video was produced specifically for
this device to enhance the immersive
effect.

W DIAREMUERTOS C OLMECA /i

*[WA [IE NOC MYSPTOJS

° Watch the video

POSM | Display Stands | 3D
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Pernod Ricard.
“"Summer Mix” — S

in collaboration with PepsiCo

For a summer promotion of Pernod
Ricard beverages and PepsiCo
juices, we designed an original
POSM construction in the form of a
seasonal cocktail bar.

The structure was built around the

idea of brand collaboration and 160 em |
cocktail mixing, creating a beach- |
inspired atmosphere reminiscent |
of seaside surf bars — enhancing |
emotional engagement and

product visibility at retail.

POSM | Display Stands | 3D
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Pernod Ricard.
Jameson

Jameson Coffee is a bold addition
to the Jameson portfolio — a blend
of triple-distilled Irish whiskey and
cold brew coffee extract made from
100% Arabica beans sourced from
Brazil and Colombia.

To promote the new line in retail
chains, we developed a POSM
stand designed as a coffee
zone. The structure features a
professional-style bartender-
barista counter, allowing any
customer to step into the role
and engage with the product
experience.

POSM | Display Stands | 3D
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Digital

We create digital content for brands across all web platforms,
turning ideas into compelling visual narratives.

Within digital projects, we: We work with brands such as:
» develop SMM strategies and produce visual content for social « Ozon;
mediaq; - Ballantine's;
- create static and animated banners; * Discreet;
» produce pre-rolls and branded video integrations; « Naturella.

» design email marketing campaigns;

» develop graphic concepts and design landing pages and promo-
tional website sections;

- implement full-scale digital branding systems.

© Redin



Ozon Globdl

Creation of a visual identity system
for the section that maintains
continuity with the core Ozon
platform.

Following product category
segmentation and competitive
analysis of other marketplaces, we
proposed a bold gradient-based
solution built on the extended
color palette of the master brand
guidelines.

Each product category was
assigned a distinctive pattern,
forming a flexible and recognizable
visual system across digital
touchpoints.

Visual Identity | Banners
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Ozon Business

OZON

AnA GuzHeca

Development of brand characters
for the Ozon Business direction and
creation of a unified visual style for

BrirogHbie
npegnoXeHWs

the section.

The characters were placed in
typical platform-related scenarios,
illustrating real-life use cases and e
user interactions. & - g Me6enb | BuiToBOSI XMMUSA

A nns ocpuca n cpeacTsa ans ybopkm
By preserving graphic continuity
with the core Ozon platform and
incorporating the brand’s extended
color palette, we created an
illustrative catalog system for the

- i

PemMoOHT ' " Me6enb n nocyaa
MOMELLEHUN ans Kocpe-nouHTA

Visual Identity | lllustration | Banners
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Ozon Premium Fest

Development of a visual and

graphic concept for the monthly
private sale section available to
Ozon loyalty program members.

The communication was built
around a character-driven
narrative. lllustrated rabbits served
as key visual accents, drawing
attention to sale products while
seamlessly integrating into the
existing platform layout — without
the need to restructure the product
grid.

Visual Identity | lllustration | Banners
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Ozon Service

Development of the visual identity
for the “Ozon Services” section.

The graphic system is built around
angular segmentation of color
blocks — set at a dynamic tilt

that visually echoes the shape of
the Cyrillic letter "Y" (for uslugi,
meaning “services”).

Each block is designed to
accommodate specific content
elements: logo placement,
character integration, or text
modules — forming a flexible and
structured layout system across
digital formats.

Visual Identity | Banners

Content
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Ballantine’s Brasil Lime

We developed a vibrant visual
presentation of Ballantine's Brasil
Lime for SMM promotion.

A dedicated product photoshoot
was conducted featuring a model.
The concept was built around the
interaction between the drink’s key
flavor accent — limes — the model,
and unconventional scenarios
reflecting the product’s brightness
and distinctive character.

22:25 W T . 22:25 W T . 22:25 M- B
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Concept | Photography | Retouching |
Banners
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Naturella, Discreet

We developed a refreshed visual
style for the SMM content of
Naturella and Discreet.

For Naturella, we introduced an
illustrated feed concept. The hand-
drawn aesthetic allows the content
to continuously evolve and expand
within a cohesive brand framework.

For Discreet, we proposed a stylistic
system focused on photography —
defining image selection principles,
composition, and post-production
treatment to ensure a consistent
and recognizable visual language.

Concept | Photography | Retouching |
Banners
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Sales Presentations

We develop presentation materials for conferences, public talks,
and internal business meetings.

Our services include: We collaborate with brands such as:
» scripting and presentation copywriting;  Perrier-Jouet;

» graphic design and slide layout; « Chivas:

. slide animation: - Martell:

- infographic development. « Pampers.

© Redin



Pernod Ricard.
Perrier-Jouet

Development of a presentation for
brand ambassador performances.

Perrier-Jouét is a refined and vibrant
champagne. It does not merely
support high art — it embodies it.

Each section of the presentation
was designed as a short video
installation, built around the elegant
silhouettes of champagne glasses
combined with smooth yet dynamic
transitions. The visual rhythm
enhanced the emotional storytelling
and elevated the brand'’s artistic
positioning.

Concept | Storyboard | PowerPoint |
Motion
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Pernod Ricard.
Chivas Regdl

U3SALWHBL U
UTNYBOKUM

Development of a presentation for
brand ambassador performances.

CUJIA B BJIEHAQE}] <o
The presentation was conceived as |
J;

a documentary-style experience, . O A E P X MU T
%.

immersing the audience in the | APOMATOB
world of the brand. [
B K Yy C o B
Three key chapters — heritage,
production process, and the Chivas
range — were presented through
video segments and visually unified
by the overarching concept of
blending. The idea of the blend
became both a narrative and
graphic device, connecting content,
motion, and composition into a
cohesive storytelling system.

MACTEPOSEB
K ¥Y NI A X A
5§ OAHOCONOAOBBIX
B [ C K H

Concept | Storyboard | PowerPoint |
Motion
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Pernod Ricard.

Martell MARTELL

CORDON BLEU

Development of a presentation for
brand ambassador performances.

For centuries, aged Martell cognac
has been enjoyed by iconic figures
— from George Washington to
passengers of the Orient Express.
Yet the spirit of Martell remains
young. Today, it is a coveted drink
at modern parties, accompanying
world-class DJs and served in the

JlereHpa koHbsika ¢ 1912

most exclusive clubs.

Our objective was to find a dynamic

visual language that demonstrates | | : = ? MARAC UJA : ‘ § \‘:\ " SI DECAR

how Martell moves confidently with
the times while honoring its rich
heritage.

CRUSH 1 .. DE CHARENTE

Martell VS

Martell VSOP Single Distillery

Aged in Red Barrels : o Triple Sec

PosoBbin nepely P ' MARELL JIMMOHHbBIN cok

MepnoBbit cupon . Pineau
[Ttope n3 Mmapakynm SR \/S SINGLE DISTILLERY de Charentes
¢ " ‘ | ( X‘,\\,

Lleapa numoHa

Concept | Storyboard | PowerPoint |
Motion
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o

Discover our CG
design studio R

Artime creates visual stories that combine art, motion, and technology.

/
Art m

Content
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View the

presentation
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https://www.figma.com/proto/YAspAIvIUcFtWUzSQQVTBq/Artime_presentation?page-id=0%3A1&node-id=10-43&p=f&viewport=511%2C288%2C0.04&t=k6hPv3lN8CB8dO9F-1&scaling=contain&content-scaling=fixed&starting-point-node-id=10%3A30
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